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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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3.2% or 5,923,681 of USA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Windows.
Typical Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 54.6 years
old (4.9% younger than average) and have a $145,836 (46.8% higher than average) annual household...
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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.4.1% or 114,862 of MSP DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Typical Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 55.6 years
old (3.3% younger than average) and have a $172,863 (49.6% higher than average) annual household...

@ Percent of Market: Adults 35 or older **Gender of Target vs. Market: Adults 35 or older
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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.3.2% or 59,228 of STL DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement ...
Typical Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 53.3 years
old (7.7% younger than average) and have a $167,147 (60.4% higher than average) annual household...
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



K =CIN

ANDERSEN

Percent of Market: Adults 35 or older **Gender of Target vs. Market: Adults 35 or older

.3.3% or 45,264 of CIN DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Typical Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 54.5 years
old (5.5% younger than average) and have a $162,022 (53.6% higher than average) annual household...
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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.1.9% or 28,011 of WPB DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Typical Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 57.1 years

ANDERSEN old (6.1% younger than average) and have a $175,285 (64.7% higher than average) annual household...

@ Percent of Market: Adults 35 or older **Gender of Target vs. Market: Adults 35 or older
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



3.2% or 5,923,681 of USA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Windows.
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 35.5% more likely to
be a college graduate, 38.8% more likely to work full-time, 30.7% more likely to be married, 2.1% more

ANDERSEN _ likely to be a grandparent of 1 or more children und
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 64.4% more likely to
be a college graduate, 36.6% more likely to work full-time, 48.4% more likely to be married, 40.% more
ANPERSEN likely to be a grandparent of 1 or more children und

I 4.1% or 114,862 of MSP DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



3.2% or 59,228 of STL DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



3.3% or 45,264 of CIN DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement ...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 77.7% more likely to
be a college graduate, 33.8% more likely to work full-time, 9.3% more likely to be married, 3.8% less likely
ANDERSEN to be a grandparent of 1 or more children unde
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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1.9% or 28,011 of WPB DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 25.3% more likely to

be a college graduate, 67.% more likely to work full-time, 43.7% more likely to be married, 22.1% less likely
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21t b Stage in Life: Adults 35 or older
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3.2% or 5,923,681 of USA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Windows.
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 31.9% more likely to
own their home, 27.2% more likely to own a higher valued home, 47.2% more likely to have a single-family

Vhome, 58.7% more likely to have a dog.
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own their home, 16.% more likely to own a higher valued home, 32.9% more likely to have a single-family
home, 60.8% more likely to have a dog.
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4.1% or 114,862 of MSP DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
] Msp Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 24.% more likely to
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| 1
3.2% or 59,228 of STL DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Windows.

k 2: STl Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 28.4% more likely to

own their home, 21.9% more likely to own a higher valued home, 27.6% more likely to have a single-family
ANDERSEN .
WiNoowWs & 0D home, 38.6% more likely to have a dog.
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WINDOWS & DOORS

e
e
home, 14.3% more likely to have a dog.

1
3.3% or 45,264 of CIN DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Windows.
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 29.4% more likely to

own their home, 14.9% more likely to own a higher valued home, 40.6% more likely to have a single-family
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1.9% or 28,011 of WPB DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Windows.
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 28.2% more likely to
own their home, 14.3% more likely to own a higher valued home, 53.5% more likely to have a single-family

ANDERSEN home, 91.8% more likely to have a dog.
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3.2% or 5,923,681 of USA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 8.4% more likely to
look up D-I-Y advice online, 16.1% more likely to always vote in local elections, 26.2% more likely to belong
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. 4.1% or 114,862 of MSP DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...

ANDERSEN to a gym, 31.6% more likely to fly domestic pa

Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 31.% less likely to
look up D-I-Y advice online, 30.4% more likely to always vote in local elections, 13.3% more likely to belong
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3.2% or 59,228 of STL DMA Adults 35 or older are $75K+HHI| Homeowners who Plan to Buy Replacement...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 33.% more likely to
look up D-I-Y advice online, 19.3% more likely to always vote in local elections, 78.1% more likely to belong
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3.3% or 45,264 of CIN DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are .7% more likely to
look up D-I-Y advice online, 10.6% more likely to always vote in local elections, 105.8% more likely to
belong to a gym, 40.2% more likely to fly domestic pa
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



1.9% or 28,011 of WPB DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement ...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 24.2% more likely
to look up D-I-Y advice online, 50.% more likely to always vote in local elections, 53.4% more likely to
belong to a gym, 26.3% more likely to fly domestic pa

_gfop-zo past 30-days Online Lifestyle Activites: Adults 35 or older al Activity: Adults 35 or older
Registered to Vote Democrat f Lean  Republican /Lean Independent / None
(In District of Residence) Democrat Republican of These
pe Presidential Elections: Always
Presidential Elections: Someti o
Statewide Elections: Always m
ﬂhhhhmwu e
Retipes/  Restaurant Online phone Do-t-vourseW  Medical Mome/  FRness/Dist  apparel/  Religion/ JobSearchf Take Onine  Camer Hectronic  Educstion  Genealogy  Momework  Photography mm Dating Parenting / m
|Mﬂrmalwn M;;:I;n:':;m::;:\l t\?;::al Advice l:;'x:;:" Ganjen ideas Information Besuty ideas Spirtuafty Fostresume  Classes  Development  Invite |:::::h lacvhr;'::m L.;.'.n: rvice  Family Advice| Local Elections: Always m
m:r:rlno. ?:::::'; el Local Elections: Sometimes | SRRty
1 $75K+HHI Homeowners who Plan to Buy Replacement Windows mWPB 5 STSK+HHI Plan to Buy Windows =WPB
«
@ﬁTop-s’O past 12-months Active Lifestyle Activites: Adults 35 or older ‘u Past 12-months Domestic Airline Trips: Adults 35 or older

1 trip T 17.0%
2 trins e —— 13.2%

3 trips 7 88?16%

P _ 17.1%

. RB%ast year: m
10+ trips (i a.4% Avg. # Domestic Flights:
2.4%  2.3% 2.2%

Griing-  Camlening  LawnCare  Swimming  Bicyding Vui\ml‘nr Fishing Belongle  Jogging- GmupFitness Sewing- Fallowa Bowling Wiking - Voga-Pdates Caregiverof  Adult Baskethal

Camping Tennis Football Soccer Organized  Competitive Softball - Hunting  Snow Sking -
Outdoor [Flowersor fork Health Club or  Running Class Crafts Weight Loss Backpacking Aging Parent  Continuing Road Race Video Gaming  Baseball Snowboarding
Cooking  Vegemables} Progam ormelative  Educaon 5%,
Marathon,
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Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 11.9% more likely to
use QSRs past mo., 18.8% more likely to use Sit-Down Restaurants past mo., 11.9% more likely to use
AN D E R SOEN | Casinos past yr.,, 28.8% less likely to smoke cigarettes

' 3.2% or 5,923,681 of USA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Window!s.

Past 30-days QSR Users: Adults 35 or older |Past 30-days Sit-Down Restaurant Users: Adults 35 or older| Top-10 Cuisines: Adults 35 or older

T N . 1t Sit-} Down Restaurants Used Past 30-days)
! ] ctime w ime 17.0% ;
2times 2 times e 2
3times 3 times 12.1%
6 -9times 6-9tim
. o oo ety <o
House ers /
10 times or more 10times or more E cotenmr srmon ot 3::
% $75K+HHI Homeowners who Plan to Buy Replacement Windows mUsA m $75K+HHI Homeowners who Plan to Buy Replacement Windows HUSA B S75KeHHI Plan to Buy Windows mUsA
Total Jlggré f’gly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
= S0 87.2% 73.5%

$7SKHH Y [z 18.6%
un [ 155

Past 12 months Casino Activities: Adults 35 or older |Used Past 30-days: Adults 35 or older

D s U e e |

Drank Past 30-days. Adults 35 or older

Any Type of Beer Slot Machines
Liguor Table Games (Craps, Poker, etc.)
Wine Upscale Restaurant ;
Domestic Regular Beer Bar / Nightclub
Domestic Light Beer Stage Show / Concert
Imported Beer Sports Betting
Microbrew / Craft Beer Spa =
Other Gambling 2.0% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
# $75K+HHI Homeowners who Plan to Buy Replacement Windows mUSA m $75K+HHI Homeowners who Plan to Buy Replacement Windows mUSA ho Planto Buy Windows mUsA
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 691
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1time

2times

3 times

4 times

5 times

6 -9times

10times or more

= $75K+HHI Homeowners who Plan to Buy Replacement Windows

Total lggg%lv QSR Users:

e IR ¢
2,381,003

nMsp
Avg. Monthly QSR Meals:

4.1% or 114,862 of MSP DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 11.7% more likely to
use QSRs past mo., 20.6% more likely to use Sit-Down Restaurants past mo., 4.6% more likely to use Casinos

past yr., 35.1% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
4

1time

22.6%

——
e
m—
-_

2 times

3 times
4 times
5 times

6-9times

10 times or more 0.0%

® $75K+HHI Homeowners who Plan to Buy Replacement Windows uMSP
Total Monthly Sit-Down Restaurant Users:

hly sit-Down
91.2% 75.6%

Avg. ant Meals:

Drank Past 30~days. Adults 35 or older
Any Type of Beer

Liguor
Domestic Regular Beer
Domestic Light Beer

Wine

B
Sia,iﬁs 19,1%

Imported Beer - v
i 20.4% o
Microbrew / Craft Beer m% .
® $75K+HHI Homeowners who Plan to Buy Replacement Windows uMsSP
MsP DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

Top-10 Cuisines: Adults 35 or older

urants Used Past 30-days)

(Sit-Down R

Ii EHEELLE

e welom, Wom/ el
rgers | House |
swu ear coffes mr

ke s/ Sbaeee Upsca

m-rv

= ST5KeHHI Plan to Buy Windows mMsP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
75K+ HHI Pian to Buy 2,

Past 12 months Casmo Activities: Adults 35 or older

Stage Show / Concert
Table Games (Craps, Poker, etc.)
Bar / Nightclub

286, -mz 10.2%

Upscale Restaurant
4%

4%
00,0% = s
2.5% Casinos visited past 12 months: Yes
® $75K+HHI Homeowners who Plan to Buy Replacement Windows u MSP

Other Gambling

Sports Betting

Spa
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Marijuana / Cannabis

Cigarettes Vape

= ST5KeHHI ho Plan o Buy Repk

MSP



h

»=STL

Past 30-days QSR Users: Adults 35 or older
e B e
3 times
-
T
—

» $75K+HHI Homeowners who Plan to Buy Replacement Windows

ANDER

WINDO a

SEN

4 times

5 times

6 -9times

10times or more

mSTL

3.2% or 59,228 of STL DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Windows.
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 11.5% more likely to
use QSRs past mo., 28.1% more likely to use Sit-Down Restaurants past mo., 56.4% more likely to use

Casinos past yr., 71.6% less likely to smoke cigarettes

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
4

ime N TETN

3 times
5 times

10 times or more

® $75K+HHI Homeowners who Plan to Buy Replacement Windows mSTL

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

LLE&LLL "

Chiness  maan  Wings/ Steakhoose Cofer  Bagel/ Upscale Sesfood
Bargars / Wouse/  Dosut/
Sports gar Coffes Bar  Bakery

= S75KaHHI v Windows usTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
75Kk Flan tobuy oA 17.5%

n 15.6%

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
97.1% 87.1% 96.7% 75.5%
Drank Past 30-days: Adults 35 or older g Past 12 months Casino Activities:

Any Type of Beer

BA44,981 26.3% |

Liquor Errers

43.5%
Domestic Light Beer 5. 205

643,580 35.2%
581,935 31.9%

Domestic Regular Beer

Wine  proyen

27.6%

bnprtad B -V
Microbrew / Craft Beer W 25.0% i
u $75K+HH| Homeowners who Plan to Buy Replacement Windows mSTL
STL DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

Adults 35 or older

Slot Machines 29.4%

Table Games (Craps, Poker, etc.)

149629 8.2% .
w 7.8%
4.6%

18,2%
1.5%

00,0%

E 13%

Bar [ Nightclub

= 6

Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

Other Gambling Casinos visited past 12 months: Yes

= $75K+HHI Homeowners who Plan to Buy Replacement Windows mSTL
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Cigarettes
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ANDERSEN

WINDOWS & DOORS

Past 30-days QSR Users: Adults 35 or older

; 1time
% 2 times
3 times
4 times
5 times

6 -9times

10times or more

» $75K+HHI Homeowners who Plan to Buy Replacement Windows uCIN

Total Jlgg%zﬂv QSR Users: Avg. Monthly QSR Meals:

84.2%

1,159,320

3.3% or 45,264 of CIN DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Windof;ws,
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 6.5% more likely to
use QSRs past mo., 18.7% more likely to use Sit-Down Restaurants past mo., 22.3% more likely to use

Casinos past yr., 22.7% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
4

ume
12.1%
4.3

® $75K+HHI Homeowners who Plan to Buy Replacement Windows ECIN

2 times

3 times

4 times

5 times

6-9times

10 times or more

Avg. ly Sit-Down ant Meals:

I -

Total Monthly Sit-Down Restaurant Users:
75.4%

89.5%

Top-10 Cuisines: Adults 35 or older

| it-Down Restaurants Used Past 30-days)

wings/ Bagel/ Upsale sestnod
Busgers/  Donut/
Sports Bar  Bakery

Mexican Chinese Steakhouse Coffes  makian
House /

Coffes Bar

Pz

= 575K+HHI y Windows =N

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wms

Flan to Buy 31.9%
an 187.657 13.6%

75K+ HHI

Drank Past 30-days: Adults 35 or older
Ao Tpu ot s

Liguor

Domestic Light Beer

383,712 27.9%
3Ra,u.m 27.9%

Domestic Regular Beer

Wine

2! ‘iﬂ 440 8.6%

Imported Beer - v
N 45,
Microbrew / Craft Beer W i
u $75K+HH| Homeowners who Plan to Buy Replacement Windows =mCIN
CIN DMA Scarborough R2 2025: Sep24-jul25 Qual Intab

Past 12 months Casino Activities: Adults 35 or older
Table Games (Craps, Poker, etc.)
Bar/ Nightclub

Upscale Restaurant

8.8%

Stage Show / Concert 6.5%

Other Gambling 09;: 9%

3.2%
1.3%

Spa Casinos visited past 12 months: Yes

u $75K+HHI Homeowners who Plan to Buy Replacement Windows ECIN
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



N =

AN DEREL

Past 30-days QSR Users: Adults 35 or older

; 1time
% 2imes e
5 times ﬁ
10times or more

w $75K+HHI Homeowners who Plan to Buy Replacement Windows = WPB

Total Jlg?t;\;zﬂv QSR Users: Avg. Monthly QSR Meals:

75.3%

N e S
1,118,145

1.9% or 28,011 of WPB DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Windows.
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 16.2% more likely to
use QSRs past mo., 21.3% more likely to use Sit-Down Restaurants past mo., 69.2% more likely to use

Casinos past yr., 57.9% less likely to smoke cigarettes

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
4

1time

2 times

3 times

4 times

5 times

6-9times

10 times or more

® $75K+HHI Homeowners who Plan to Buy Replacement Windows HWPB

ly Sit-Down

Total Monthly Sit-Down Restaurant Users:
75.0%

Avg. ant Meals:

91.0%

Drank Past 30-days: Adults 35 or older
,
m 17.4%

Liquor

Any Type of Beer

Wine

Domestic Regular Beer

Imported Beer

Domestic Light Beer - v
¥

Microbrew / Craft Beer

= $75K+HHI Homeowners who Plan to Buy Replacement Windows
WPB DMA Scarborough R2 2025: Aug24-Jun25

uWPB

Qual Intab

Top-10 Cuisines: Adults 35 or older

iﬂlwn Restaurants Used Past 30-days)

Pz chiness  malsn  Mewican SteabMouse Wings/ Upscale seafoad  Coffes  indian/
Burgers / House/  Thai/
Sparts sar Coffes gar  Other
Asian
= $75K+HHI Plan to Buy Windows mWPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
ame

75CHHHI Flan to Buy 42.0%
wPB 200.969 13.5%

Past 12 months Casino Activities: Adults 35 or older

Slot Machines
Upscale Restaurant

Stage Show / Concert

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Sports Betting

Spa

Other Gambling Casinos visited past 12 months: Yes

= $75K+HHI Homeowners who Plan to Buy Replacement Windows = WPB
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Used Past 30-days: Adults 35 or older
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



3.2% or 5,923,681 of USA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...

k Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 49.6% more likely to
have a 401K, 89.1% more likely to have an Auto Loan, 86.4% more likely to Invest/Trade Stocks Online, 7.3%

AN Dﬁ R §UE N more likely to pay with their Debit Card.
ﬁdlnvestments Owned Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older
401K Plan  prevryre e i

IRA (Individual Retirement Account) Ermn '2','3

Stocks or Stock Options  preery '596

Mutual Funds

!7 699 4)0

18.9%

Money Market Funds 15.0%

Other (Crypto / NFTs / Metals, etc.) m%“ 5%
_— - : 5 s e Lo 20 susiyson
Second Home or Real Estate Property 95 Checking Debitor ATM  Savings  CreditCard  Online  OnlineBil  Mobile Home Autoloan  Money  Certificates of Studentican Personal Loan Refinanced  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan F . Account Mortgage  Loan or Home
#% Equity Loan
m $75K+HHI Homeowners who Plan to Buy Replacement Windows mUSA m $75K+HHI Homeowners who Plan to Buy Replacement Windows mUSA

Professional Services Used*: Adults 35 or older | py'Past 3-Months Payment Methods Used: Adults 35 or older

Tax Preparation Service

41,048,008

Financial Planner

40, 194 023

Online Investing / Stock Trading 7%

25,760,378

Accountant ety
Insurance Agent at a Local Office (not online) e 0.5% .
Estate Planning mj;’m 10.9%11.0%
T 5.0% - 4% S8 o 3%
eal Estate Age oy ; . : i . .
" 2 *Past 12 Months) Visa PayPal MasterCard  Debit Card Zelle Venmo le Pay  Store Credit Google Par Cash A American Discover uare Cash  Facebook Samsung P:
Divorce / Family Attorney l‘"?;:: f ) " A i Card e v . Express = Messenger o
m $75K+HHI Homeowners who Plan to Buy Replacement Windows mUSA w $75K+HHI Homeowners who Plan to Buy Replacement Windows HUSA
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual intab 691
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v 4.1% or 114,862 of MSP DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 36.7% more likely to
have a 401K, 43.1% more likely to have an Auto Loan, 95.8% more likely to Invest/Trade Stocks Online, 21.%

AN DERSEN | more likely to pay with their Debit Card.
mﬁ Alnvestments Owned: Adults 35 or olde Financial Services Has and/or Uses: Adults 35 or older
401K Plan

IRA (Individual Retirement Account) T i =

Stocks or Stock Options

820,328 29.3%

Mutual Funds o mm'l%
Money Market Funds 263,968 1;85':6”

21.9%
Bonds
21.3%
Other (Crypto / NFTs / Metals, etc.) m

22.5%
18.0%
13.6%

i 24.9% Lo
529 Plan / College Savings Plan r. 0% online  oOnlineBll  Mohile Home  Autoloan  Money Certificates of Studentloan  Home  Refinanced Personal Loan
Banking Paying Banking Mortgage Market  Deposit(CDs) Improvement Home
Second Home or Real Estate Property M e Account Loanor Home Mortgage
8.8% Equity Loan
® $75K+HH| Homeowners who Plan to Buy Replacement Windows uMsP = $75K+HHI Homeowners who Plan to Buy Replacement Windows = MSP

Professional Services Used*: Adults 35 or Ider

Financial Planner

846,404 30.2%

Tax Preparation Service 770,634 21.5% |

I t 1 Offi onli 2 -
msurance Agent at a Local Office (not online)  EHEFR=g

24.2%

20.0% @ [ ]

Online Investing / stock Trading

a:
%

Past 3-Months Payment Methods Used: Adults 35 or older

Accountant
Real Estate Agent “:s 5% 10.3%
# 6.7% 6.0% _—
. § 20.0% (*Past 12 Months) Venmo  Apple Pay Zelle  StoreCredit American  Discover  GooglePay CashApp  SquareCash  Facebook Samsung Pay
Divorce / Family Attorney K e card Express Messenger
 $75K+HHI Homeowners who Plan to Buy Replacement Windows uMSP w 575K+HHI Homeowners who Plan to Buy Replacement Windows m MSP
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ANDERSEN

WINDOWS & DOORS

mﬁ 4 Investments

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

| 3.2%or 59,228 of STL DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 53.5% more likely to

have a 401K, 89.1% more likely to have an Auto Loan, 141.5% more likely to Invest/Trade Stocks Online, 4.3%

| less likely to pay with their Debit Card.

Owned: Adults 35 or older

Bﬁi,?il 38.2%

521,193 2B.5% |

360,984 19.8%

Money Market Funds m H.B%

Financial Services Has and/or Uses: Adults 35 or older

. 27.6%
Other (Crypto / NFTs / Metals, etc.) 111:;% 21.0%
5 = 14.2%
. 16.2% o, = - .
529 Plan / College Savings Plan m% Checking DebitorATM  Savings  CreditCard  Online online Bill Motile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property &'“‘ Account Mortgage Loan or Home
L 7.4% Equity Loan
¥ $75K+HHI Homeowners who Plan to Buy Replacement Windows WSTL u $75K+HHI Homeowners who Plan to Buy Replacement Windows mSTL
H H - -
Professional Services Used*: Adults 35 or older 'm'Past 3-Months Payment Methods Used: Adults 35 or older
Tax Preparation service
Financlal Planner
Insurance Agent at a Local Office (not online)
Online Investing / Stock Trading 11.3% ;3%
oo [— 2 @
Real Estate Agent 3 _,‘2;‘;0%
7.2% 8.2% g oy 6.4% 3.0%
Estate Planning Ea o — ; =4 T e
1l i i h eb
Divorce / Family Attorney H;;‘Z% (*Past 12 Months) visa Zelle Stmcea(':;e&l ApplePay  CashApp  GooglePay  Discover A;::!:;n Square Cas| hfiiecsae:;:r Samsung Pay
w $75K+HHI Homeowners who Plan to Buy Replacement Windows mSTL w $75K+HHI Homeowners who Plan to Buy Replacement Windows mSTL

DMA Scarborough R2 2025: Aug24-Jul25

Qual Intab 71
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ANDERSE

WINDOWS & DOORS

mﬁ 4 Investments

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

¥ $75K+HHI Homeowners who Plan to Buy Replacement Windows

41.6%

26.4%
9.9%

| 3.3%or 45,264 of CIN DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement ...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 39.6% more likely to

have a 401K, 119.2% more likely to have an Auto Loan, 69.2% more likely to Invest/Trade Stocks Online,
| 54.2% more likely to pay with their Debit Card.

Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older

Checking Debitor ATM  Savings Credit Card oOnline Online Bill Mobile Home Auto Loan Money  Certificates of Personal Loan Studentloan Home Refinanced

Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Improvement ~ Home
Account Loanor Home Mortgage
Equity Loan
mCIN m $75K+HHI Homeowners who Plan to Buy Replacement Windows mCIN

Professional Services Used*: Adults 35 or older 'E'Past 3-Months Payment Methods Used: Adults 35 or older

Tax Preparation Service

Financial Planner

Insurance Agent at a Local Office (not online)
Online Investing / Stock Trading

Accountant

Estate Planning

Real Estate Agent

10.0%
1.9%

(*Past 12 Months) visa PayPal MasterCard  Debit Card venmo Store Credit  American i Square Cash  Faceboock  Samsung Pay

Divorce / Family Attorney Card Express Messenger
w $75K+HHI Homeowners who Plan to Buy Replacement Windows mCIN w $75K+HHI Homeowners who Plan to Buy Replacement Windows m CIN

DMA Scarborough R2 2025: Sep24-Jul25

Qual Intab 65
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ANDERSEN

WINDOWS & DOORS

mﬁﬂlnvestments Owned: Adults 35 or older
Stocks or Stock Options

401K Plan

IRA (Individual Retirement Account)

19.4%

Mutual Funds 12.3%
Money Market Funds 1;:,&,0%
Other (Crypto / NFTs / Metals, etc.) m 10.6% e

17.9%

Bonds 10.4%

Second Home or Real Estate Property T 37.5%
i 7.9%
529 Plan / College Savings Plan EE =

W $75K+HHI Homeowners who Plan to Buy Replacement Windows

: 1.9% or 28,011 of WPB DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 72.% more likely to
have a 401K, 165.8% more likely to have an Auto Loan, 251.7% more likely to Invest/Trade Stocks Online, .9%

| more likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 35 or older

15.4%

Auto Loan Money  Certificates of Personal Loan ~ Home

Checking Debitor ATM  Savings Credit Card Online

Online Bill Mobile Home studentloan Refinanced
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Improvement Home
Account Loan or Home Mortgage
Equity Loan

uWPB ® $75K+HHI Homeowners who Plan to Buy Replacement Windows uWPB

Professional Services Used*: Adults 35 or older

Tax P tion Servi ik
ax Preparation ce e 19.1%

258,974 17.4%

Financial Planner

Accountant

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Estate Planning

Real Estate Agent

Divorce / Family Attorney r1 ij’:%

® $75K+HHI Homeowners who Plan to Buy Replacement Windows

DMA Scarborough R2 2025: Aug24-Jun25

gy \Past 3-Months Payment Methods Used: Adults 35 or older
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71051 2= e
(*Past 12 Months) visA MasterCard PayPal Zelle Debit Card venmo American  Apple Pay Store Credit CashApp  Google Pay Discover  SquareCash Facebook Samsung Pay
Express Card Messenger
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



hours, 13 minutes and 55 seconds each week with All Forms of Media.
88.5% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 9 hours and 21 minutes
A N DE R SE N each week listening to All Local AM/FM Radio, representing 9.6% of totaltime spent with all forms of Media.

e

l Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 3 days, 14

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Usage 47.0%
usa

$75K+HHI Homeowners
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Weekly H:M:

LY 57.2%
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USA  USA Projection  Scarborough R2 2025: Sep24-Aug25  Qual Intab 691 USA Projection  Scarborough R2 2025: Sep24-Aug25 ~ Qual Intab 25,507 HUbbGrd Shane:of ‘Everytiing
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. SR O A KA TS for Anything _

[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 3 days, 14
hours, 49 minutes and 0 seconds each week with All Forms of Media.

88.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 8 hours and 37 minutes
each week listening to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

72:42:15

MsP

Concurrent
Usage %

% of Total
Weekly H:M:

BTZ A% 421%

m $75K+HHI Homeowners who Plan to Buy Replacement Windows u MSP
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]




Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 3 days, 23
)h hours, 40 minutes and 11 seconds each week with All Forms of Media.

88.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 10 hours and 10 minutes
AN DE R SE N each week listening to All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

% of Total
Weekly H:M:

m $75K+HHI Homeowners who Plan to Buy Replacement Windows HSTL

STL.  DMA  Scarborough R2 2025: Aug24-Jul25  Qual Intab 71 ST.LOUIS ~ DMA  Scarborough R2 2025: Aug24-ul25  Qual Intab 2,095 Hubbq rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]




hours, 24 minutes and 4 seconds each week with All Forms of Media.

. Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 3 days, 22
99.5% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 8 hours and 49 minutes

A ND E R SE N each week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

98.0%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

concurrent
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Adults 35 or older $75K+HH| Homeowners who Plan to Buy Replacement Windows spend an average of 4 days, 1
[ | hours, 29 minutes and 10 seconds each week with All Forms of Media.

85.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 7 hours and 56 minutes
each week listening to All Local AM/FM Radio, representing 6.9% of total time spent with all forms of Media.

AROESORN

98.5%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

575K+Hl'ﬁ‘a¢'z§rz‘6m=rs who
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]




Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 2 days, 18
hours, 31 minutes and 49 seconds each week with All Forms of Ad-Supported Media.

81.5% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 8 hours and 12 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.

o
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



hours, 21 minutes and 40 seconds each week with All Forms of Ad-Supported Media.
80.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 8 hours and 3 minutes
A N DE R SEN each week listening to Local Ad-SUEﬁorted AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.

98.1%

' Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 2 days, 21

Avg. H:M:5/weekwith All Forms of Ad-
Supported Media: Adults 18 or older
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by
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 2 days, 23

hours, 53 minutes and 42 seconds each week with All Forms of Ad-Supported Media.
84.2% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 9 hours and 33 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Media.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 2 days, 23
hours, 34 minutes and 21 seconds each week with All Forms of Ad-Supported Media.

91.7% of Adults 35 or older 575K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 7 hours and 17 minutes

| each week listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Media.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 3 days, 2

hours, 26 minutes and 21 seconds each week with All Forms of Ad-Supported Media.
82.4% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 7 hours and 52 minutes

each week listening to Local Ad-Supported AM/FM Radio, represen ting 8.7% of total time spent with all forms of Ad-Supported Media.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Top-13 All Forms of Medra (Persons & % Reach): Adults 35 or older Top-13 AH Forms of Media (% Time Spent & Avg.
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® $75K+H HI Homeowners who Plan to Buy Replacement Windows mUSA

| Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average
of 9 hours and 30 minutes each day with All Forms of Ad-Supported Media. 81.5% listen to Local
AM/FM Radio for an avg. of 70.3 minutes/day. (Local Radio delivers 10.1% of Time with Ad-Supported M
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| Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average
of 9 hours and 54 minutes each day with All Forms of Ad-Supported Media. 80.6% listen to Local
AM/FM Radio for an avg. of 69.1 minutes/day. (Local Radio delivers 9.4% of Time with Ad-Supported Me
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Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average
of 10 hours and 16 minutes each day with All Forms of Ad-Supported Media. 84.2% listen to Local
AM/FM Radio for an avg. of 81.9 minutes/day. (Local Radio delivers 11.2% of Time with Ad-Supported Media.)
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average
of 10 hours and 13 minutes each day with All Forms of Ad-Supported Media. 91.7% listen to Local

AM/FM Radio for an avg. of 62.5 minutes/day. (Local Radio delivers 9.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]




Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average
of 10 hours and 38 minutes each day with All Forms of Ad-Supported Media. 82.4% listen to Local
AM/FM Radio for an avg. of 67.5 minutes/day. (Local Radio delivers 8.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

(average Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

king /Financial /Real (Websites/Apps)
Search (Google, Bing, etc.)

News/Weather /Sports (Websites/Apps)
Email/TextiM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Non-Premium Cable TV Networks

Facebook

Local TV Stations

Games/Fantasy/Betting Sites

Amazon Prime/IMDb /FireTV

Netflix

Tomo! persons

3

it

e
m—am-‘“""’ of Medie: Adits 35 o older

Replacement Windows
¥ $75K+HHI Homeowners who Plan to Buy Replacement Windows

=WPB

(Avesage Day),

Billboards & Signs

(Weekly Drivers)

96.0

Local TV Stations

144.0

Local AM/FM

Radio
68.0

Amazol
Prime/IMD!
v

Non-Premium Cable TV
Netwo
105.4

Facebook
68.9

Email/Text
/IM/Zoom,
etc.
(Persona...

Search
(Google

Fire | , Bing,

Networks
127.8

Local TV Static
123.2

Local AM/FM Rad
67.1

Non-Premium Cable TV

Billboards &
Signs
(Weekly
Drivers)
45.6

Search
(Googl

e, Bing,
etc.)
27.0

Email/Text/|
M/Zoom,etc.
(Personal &
Work)...

io  Facebook
55.0

Amazon
Prime/IMD
b/FireTV

Netflix
326 281
Gam
es/Fa
nta...

New
s/We
ath...

Groc... [FB

» $75K+HHI Homeowners who Plan to Buy Repl

lacement Windows

uWPB

Top-13 AH Forms of Ad Suggorted Media (Persons & % Reach): Adults 35 or older

Gmerv smres

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)
News/Weather /Sports (Websites/Apps)
Local AM/FM Radio

Non-Premium Cable TV Networks
Local TV stations

Email Text/IM/Zoom,etc. [Persanal & Work)
Facebook

Amazon Prime/IMDb/FireTv

Gas Stations/Convenience Stores
Shopping (incl. Food/Auctions/Travel, etc.)

Instagram

weB

DMA

m T
_m
BT | ——t
T R 1%
m e TR
R s AT
m m Avg. Hours+Minutes/day with All

Forms of Ad-Supported Media:
Adults 35 or older

% Time sEnr

$75K+HHI Homeowners
who Plan to Buy
Replacement Windows

¥ $75K+HHI Homeowners who Plan to Buy Replacement Windows "WPB

Scarborough R2 2025: Aug24-lun25 Qual Intab 62

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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4,827,493 or 81.5% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows listen to Ad-Supported Local AM/FM Radio for an average of 70.3 minutes every day
representing 39.7% of all time spent daily with Ad-Supported Audio.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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92,531 or 80.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows listen to Ad-Supported Local AM/FM Radio for an average of 69.1 minutes every day
representing 40.5% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]




' 49,842 or 84.2% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows listen to Ad-Supported Local AM/FM Radio for an average of 81.9 minutes every day
representing 37.7% of all time spent daily with Ad-Supported Audio.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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' 41,510 or 91.7% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows listen to Ad-Supported Local AM/FM Radio for an average of 62.5 minutes every day
representing 41.6% of all time spent daily with Ad-Supported Audio.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]




7 23,079 or 82.4% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows listen to Ad-Supported Local AM/FM Radio for an average of 67.5 minutes every day
representing 37.5% of all time spent daily with Ad-Supported Audio.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



4,827,493 or 81.5% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows listen to Ad-Supported Local AM/FM Radio for an average of 70.3 minutes every day
| representing 39.7% of all time spent daily with Ad-Supported Audio.
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| 92,531 or 80.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Ms P Windows listen to Ad-Supported Local AM/FM Radio for an average of 69.1 minutes every day

ANDERSEN representing 40.5% of all time spent daily with Ad-Supported Audio.
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| 49,842 or 84.2% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows listen to Ad-Supported Local AM/FM Radio for an average of 81.9 minutes every day
representing 37.7% of all time spent daily with Ad-Supported Audio.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Windows listen to Ad-Supported Local AM/FM Radio for an average of 62.5 minutes every day

. | 41,510 or 91.7% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
ANDERSEN representing 41.6% of all time spent daily with Ad-Supported Audio.
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| 23,079 or 82.4% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows listen to Ad-Supported Local AM/FM Radio for an average of 67.5 minutes every day
representing 37.5% of all time spent daily with Ad-Supported Audio.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



4,827,493 or 81.5% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Rock, Adult
Contemporary, Pop Contemporary Hit Radio, and All Sports.
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92,531 or 80.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, News/Talk/Information, Pop
Contemporary Hit Radio, Country, and Classic Rock.

Local AM/FM Radro Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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ANDERSEN

b

49,842 or 84.2% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, New Country, Classic Hits,
Adult Contemporary, and News/Talk/Information.

Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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ANDERSEN

41,510 or 91.7% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Adult Contemporary,
Classic Hits, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach) Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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23,079 or 82.4% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Rock, Pop

A
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Local AM/FM Radm Formats (Persons & % Reach): Adults 35 or old
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ANDERSEN
Avg. Week All Video (Persons & % Reach): Adults 35 or older

Local TV Stations

Non-Premium Cable TV...
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= $75K+HHI Homeowners who Plan to Buy Replacement Windows

4,269,849 or 72.1% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations for an average of 123.1 minutes every day
representing 34.3% of all time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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90,302 or 78.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations for an average of 143.2 minutes every day
representing 39.% of all time spent daily with Ad-Supported Video.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]




49,170 or 83.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations for an average of 100. minutes every day
ANDERSEN representing 31.9% of all time spent daily with Ad-Supported Video.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Local TV Stations

Avg. Week All Video (Persons & % Reach): Adults 35 or older .
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31,550 or 69.7% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations for an average of 107. minutes every day
representing 29.2% of all time spent daily with Ad-Supported Video.
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23,179 or 82.7% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations for an average of 134.4 minutes every day
representing 31.8% of all time spent daily with Ad-Supported Video.
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4,269,849 or 72.1% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations for an average of 123.1 minutes every day
representing 34.3% of all time spent daily with Ad-Supported Video.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



90,302 or 78.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
o = Ms P Windows watch Ad-Supported Local TV Stations for an average of 143.2 minutes every day
ANDERSEN representing 39.% of all time spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported

Weekly
Video: Adults 35 or older

e "Share of Ad-Supported Video"

64.1%

59.9%

$75K+HHI Homeowners MSP
who Plan to Buy

Replacement Windows

40.3%
28.2%
22.4% 21.1%
1.1% e B
12.9% _ 14.3%
Weekly
Total 6.1%
Persons o 0% . 4 ¢ e
Reached: 2,039,703 ; 1,658,800 ,835 1,132,882 ; 872,685 ’ 294,003 ; 390,224 501,904 ; 610,643 ; 399,444 A 462,383
Local TV Cable TV Amazon YouTube Netflix Paramount+ Hulu TikTok AppleTV+ Peacock
Avi
Daily Mi
® $75K+HHI Homeowners who Plan to Buy Replacement Windows m MSP
MSP DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 69 MINNEAPOLIS-ST. PAUL DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 2081 E -ai Shar;en:g:;::iyntghi"?

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



49,170 or 83.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement

k \ STl Windows watch Ad-Supported Local TV Stations for an average of 100. minutes every day
ANDERSEN representing 31.9% of all time spent daily with Ad-Supported Video.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



31,550 or 69.7% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations for an average of 107. minutes every day
representing 29.2% of all time spent daily with Ad-Supported Video.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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23,179 or 82.7% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations for an average of 134.4 minutes every day
| representing 31.8% of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 35 or older
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4,269,849 or 72.1% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Local News - Morning, Comedies, National/Network News, and Movies.
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90,302 or 78.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Local News - Morning, National/Network News, Local News - Late, and Co
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49,170 or 83.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies,
Local News - Evening, Local News - Morning, and Dramas.
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' 31,550 or 69.7% of Adults 35 or older S75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Local News - Late, Game Shows, Local News - Morning, and Comedies.
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23,179 or 82.7% of Adults 35 or older S75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local
News - Morning, Local News - Evening, Mystery/Suspense/Crime, and Movies.
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| 4,439,049 or 74.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Social Media for an average of 142.9 minutes every day representing
ANDERSEN 24.4% of all time spent daily with Ad-Supported Digital Media.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



107,023 or 93.2% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Social Media for an average of 87.6 minutes every day representing
ANDERSEN 16.7% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 35 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
T

§ " e Classes Non-
o - — .
m 8 : chools, Premium
arrvsvani s ORI —TOT o7 Socal Media niverse mcable
. ) Streaming Audio (Local 95.3 Social Media Streamin
Fmall/Text \M/Zoomete. (Persanal A Work) mm Radio/ Podcasts/Streaming _ TV A E 126.6 -8
streaming Audio (Local Radio/... oy e
m = Avg. Hours+Minutes/day with

M Non- Search 130.9
e . m Local TV S Bing, Local TV Classes, (Google ppin
Games/Fantasy/Betting Sites mm Digital: Adults 35 or older m Streaming = Stfeaming 2 - [EBIDE: B8

161.0

Premium+Pr | (Google, Online Search  Sho
YouTube/TikTok, etc.

. 576 _ 412 Colle, etc)... (in...
T 14 Shopping | New
haping e ot cc) ISP T
s PO RPN = é
" ~ A A srcamommomes

who Plan to Buy
Online Classes, Schools, Colleges, Universities oS RCy k] M Replacement Windows

8 Streaming Audio (Local Email/Text/I

Email/Text/| ik o Radio/ Podcasts/Streaming [MJZOOREEESS YouTube/T Gam News/
OTT TV Streaming Services M/Zoom,etc Services) (Personal & c. es/F Wea..
144.8 (Personal... | ¢ s 127.8 Work)... ; an..

Bank...

# 575K+HHI Homeowners who Plan to Buy Replacement Windows uMSP m $75K+HHI Homeowners who Plan to Buy Replacement Windows mMSP
Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 35 or older Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Towml persons

R T
. .
e e et e T g TG
soiacss P e———— e T

e PR ————

OV streumingSevices - FRETTT T T

Shopping (incl. Food/Auctions/Travel, etc.)

Streaming Audio (Local Non-
Radio/ Premium+Pre
Podcasts/Streaming mium Cable
Services) Streaming
OTT TV Streaming - .76 0.
SR Social Media

.9
989 Email/Text/IM/Zo YouTube/ 114.0 Local TV YouTube/

. ometc. (Personal | | ; TikTok,
it . F RPI™ 115, ottty with . Y B oo | T srearing

Local TV Streaming

etc
= ) etc. 38.7 5
Streaming Audio {Local Radiof.. m m Supported Digital: Adults 35 or older 429 7 300
4 : Streaming Audio (Local | E
Non-Premium+Premium Cable Streaming Radio/
Non- i Shopping News/ Ba
Games/Fantasy/Betting Sites Podcasts/Streaming Prare e plonpigag] New : (,pg e e i
AT A Services) (incl. Weathe OTT TV Streaming Services pC 4 L
ing/Financial/Real Estate (Websites /! m_ L 895 m Cable... Food/Au... 2 956 Food/A... her, n.
Online Glasses, Schools, Colleges, Universities _ 8 832 y“&i";::mr"’
ement Windows
m $75K+HHI Homeowners who Plan to Buy Replacemem Windows m MSP m $75K+HHI Homeowners who Plan to Buy Replacement Windows u MSP
MSP DMA  Scarborough R2 2025: Aug24-jul25 Qual intab 69 + Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved. - for Anything _

[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



51,232 or 86.5% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Social Media for an average of 106. minutes every day representing
18.3% of all time spent daily with Ad-Supported Digital Media.
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34,389 or 76.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Social Media for an average of 102.3 minutes every day representing
19.4% of all time spent daily with Ad-Supported Digital Media.
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16,984 or 60.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Social Media for an average of 158.7 minutes every day representing
24.5% of all time spent daily with Ad-Supported Digital Media.
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‘ 4,439,049 or 74.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Facebook for an average of 50.8 minutes every day representing 36.2%
of all time spent daily with Ad-Supported Social Media.
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103,612 or 90.2% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Facebook for an average of 35.3 minutes every day representing 38.2%
of all time spent daily with Ad-Supported Social Media.
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51,232 or 86.5% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Facebook for an average of 39.7 minutes every day representing 37.6%
of all time spent daily with Ad-Supported Social Media.
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34,389 or 76.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Facebook for an average of 48.3 minutes every day representing 49.2%
of all time spent daily with Ad-Supported Social Media.
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16,984 or 60.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Facebook for an average of 42.9 minutes every day representing 33.8%

of all time spent daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 35 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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4,439,049 or 74.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Facebook for an average of 50.8 minutes every day representing 36.2%
ANDERSEN of all time spent daily with Ad-Supported Social Media.
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| 51,232 or 86.5% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Facebook for an average of 39.7 minutes every day representing 37.6%
ANDERSEN of all time spent daily with Ad-Supported Social Media.
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34,389 or 76.% of Adults 35 or older $75K+HH|I Homeowners who Plan to Buy Replacement
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16,984 or 60.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Facebook for an average of 42.9 minutes every day representing 33.8%
ANDERSEN | of all time spent daily with Ad-Supported Social Media.
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Radio: 1,588; Social Media: 1,132; Non-Prem. Cable: 1,095; Local TV: 849 reaching Adults
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Listen to Local Radio Stations Out-of-Home for an average of 46.5 minutes
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]




44,241 or 97.7% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows spend an average of 60.4 minutes per day driving, seeing Billboards and Signs. 80.2%
Listen to Local Radio Stations Out-of-Home for an average of 41.4 minutes/da

Top-13 Out—of-Home Medm (Persons & % Reach): Adults 35 or older
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



‘. 26,148 or 93.3% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows spend an average of 96. minutes per day driving, seeing Billboards and Signs. 72.1% Listen

ANDERSEN to Local Radio Stations Out-of-Home for an average of 44.6 minutes/day
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



. 5,799,572 or 97.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows
' spend an average of 61.8 minutes per day driving, seeing Billboards and Signs representing 40.1% of all
ANDERSEN Time Spent with Ad-Supported Out-of-Home Media.
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114,862 or 100.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows

spend an average of 60.4 minutes per day driving, seeing Billboards and Signs representing 41.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Qual Intab

58,573 or 98.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows

spend an average of 69.2 minutes per day driving, seeing Billboards and Signs representing 39.9% of all
Time Spent with Ad-Supported Out-of-Home Media.
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A

44,241 or 97.7% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows

spend an average of 60.4 minutes per day driving, seeing Billboards and Signs representing 39.3% of all
Time Spent with Ad-Supported Out-of-Home Media.

AND ERSEN

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 35 or older
Weekly

Reach "Share of Ad-Supported OOH Media"

S$75K+HHI Homeowners CIN
who Plan to Buy
Replacement Windows

80.2% 81.7%

OOH Media:

49.3%

27.0%

30.3%
21.7%

11.4% 11.1%

6.5% 7.9%

Weekly

Total 3

Persons E—

1,254,785 986,934 859,137 5 1,348,550 £ 242,495 5 89,551 I 108,155 B 24,863 3 52,495 719,454
Billboards & Signs AM/FM Radio Walking in Towns, Grocery Stores Restaurants & Bars  Stadiums & Arenas  Health Clubs/Gyms Office Airports Gas

Average (Weekly Drivers) Cities, Downtown Lobbies/Elevators Stations/Convenience
Daily Minutes Areas
with Ad-Supported

Stores
OOH Media:

525 MRCRE sc2 WETEN o5 EEEAN 75 WETEW s EECEN oos JEUEN s ERFEN oo JECEN 2c7 JEVAN 26

® $75K+HHI Homeowners who Plan to Buy Replacement Windows m CIN

CIN DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 65 = Share of Everything

CINCINNATI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 2,033
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[{{{Household income summaries (HHLDJ: $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dweliing (HHLD): Single family house (unattached))} AND Type of horme improvement plan to do next 12 months (HHLD): Replace windows or doors)]




. I 26,148 or 93.3% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows
£ spend an average of 96. minutes per day driving, seeing Billboards and Signs representing 52.5% of all
ANDERSEN Time Spent with Ad-Supported Out-of-Home Media.
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[{{{Household income summaries (HHLDJ: $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dweliing (HHLD): Single family house (unattached))} AND Type of horme improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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ANDERSEN

114,862 or 100.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows spend an average of 60.4 minutes per day driving an average of 35.1 miles each day and
are 81.4% more likely to use US 52 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Top-26 Residential Zip Codes: Adults 35 or older
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]




ANDERIEN

58,573 or 98.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows spend an average of 69.2 minutes per day driving an average of 40.3 miles each day and
are 165.9% more likely to use Route 15 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Top-26 Residential Zip Codes: Adults 35 or older
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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ANDERSEN

44,241 or 97.7% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows spend an average of 60.4 minutes per day driving an average of 35.1 miles each day and
are 150.% more likely to use Bridgetown Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older

776,498 56.4%

67.4%

I-75

1-275

I-71

Dixie Highway

1-471

I-74

Harrison Avenue

US 22 (Montgomery Road)

US 50 (River Road)

Glenway Avenue

Route 42

Route 48

Bridgetown Road

Route 747

State Road 747 (Princeton, Glendale Road)
US 50 (Columbia Parkway)

US 27 (Colerain Avenue)

Red Bank Road

US 127 (Hamilton Avenue)

State Road 125 (Beechmont Avenue/Ohio Pike)
Ronald Reagan Cross County Highway
Norwood Lateral Expressway
Loveland - Madeira Road

Route 32

Winton Road

1-675

W $75K+HHI Homeowners who Plan to Buy Replacement Windows

CIN DMA

152 13.6%
147,576 10.7%
203,751 14.8%

12.5%
8.1%
i
166,729 12.1%
. 7
10.9%

8.2%
10.7%

105,306 IS X173

(RE 5%

[
i
o
=
=

Scarborough R2 2025: Sep24-Jul25

57.5%

Avg. Hours+Minutes/day Driving:

Adults 35 or older
Avg. Miles/Day 0:52
Driving: L 30.8
$75K+HHI Homeowners an
‘who Plan to Buy
Replacement Windows
ECIN

Qual Intab 65

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved,

Top-26 Residential Zip Codes: Adults 35 or older
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]




ANDERSEN

WINDOWS & DOOR

26,148 or 93.3% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows spend an average of 96. minutes per day driving an average of 55.9 miles each day and are
165.5% more likely to use US 710/Beeline Highway than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Us1

Us 441
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Top-26 Residential Zip Codes: Adults 35 or older
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

1,990,415 or 33.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.9 minutes every day
representing 36.2% of all time spent daily with All forms of Print Medi

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older

$75K+HHI Homeowners who
Plan to Buy Replacement
Windows

P %

= $75K+HHI Homeowners who Plan to Buy Replacement Windows
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[£}

Direct Mail
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e

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
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New York Times (Daily)
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



ANDERSEN

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
Books

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

‘Wall Street lournal (Daily)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Magazines

L

54,351 or 47.3% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows read Local Daily Newspaper(s) (Daily+Sunday) for an average of 15.7 minutes every day
| representing 40.3% of all time spent daily with All forms of Print Media.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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vg. Minutes/day Spent): Adults 35 or older
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)
Books

USA Today (Daily)

Magazines

All Local Weekly Newspapers

‘Wall Street lournal (Daily)

New York Times (Daily+Sunday)
Catalogs

New York Times (Daily)

New York Times (Sunday)

L

21,994 or 37.1% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.2 minutes every day
| representing 37.3% of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older
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New York Times (Daily+Sunday)
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

12,982 or 28.7% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.8 minutes every day
representing 30.5% of all time spent daily with All forms of Print Media.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



9,637 or 34.4% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.7 minutes every day representing

34.2% of all time spent daily with All forms of Print Media.

Avg. Week All Print %eﬂﬂq (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]

Torf persons: %

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 35 or older|

m m%a. 7% $75K+HHI Homeowners who WPB
Plan to Buy Replacement

P 851 i

m $75K+HHI Homeowners who Plan to Buy Replacement Windows BWPB

Scarborough R2 2025: Aug24-Jun25
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab 62

Local Daily
Local Daily Newspaper(s) | Newspaper(s)
(Sunday) (Daily
155 ns

Local Daily Newspaper(s)
(Daily+Sunday)
13.7

r Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
Time Spent

New York Times
(Daily+Sunday)
102

USA Today
(Daily)
93 Catalo.

New York Times
(DaitysSunday)
New York Times. 108
(Sunday)
123

Local Daily
Newspaper(s) (Sunday)
140

Direct Mail
Direct Mail Magazines Advertising
Advertisin 79 (excluding
[ Catalogs)
(excluding 71

Catalogs) Local Daily

Newspaper(s)
(Daily+Sunday)
125

Local Daily
Newspaper(s) (Daily USA Today (Daily) Catalogs
109

7.2 34

= $75K+HHI Homeowners who Plan to Buy Replacement Windows

uWPB
* Share of Everything

soefa.ai "



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Video Streaming Services

Cable TV Networks

"Advertising Actions"

P35+ $75K+HHI Homeowners who Plan to Buy REPLACEMENT WINDOWS in the next
12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

35.6%

| 66,626,630

55,344,048 29.1%

44,112,209

31,549,515

27,220,464 14.3%

Local AM/FM Radio

29,705,867 15.6%
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